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Abstract

Farmers markets vary greatly in terms of their ptatshape, form, operation and product mix,
but generally assume characteristics determindatidogocial, political and economic factors
particular to their localeS.his papeexplores the characteristics ®tok Weekend Market and
Payang Central Markeis urban farmers markets in Malaysia. Resulte@ttudy showed that
there are two distinct types of urban farmers markehe structured and non-structured market.
The type of market influences the degree of paxdibon by farmers. The study also showed that
farmers markets have the potential of providinglitvoods for vendors with evidence of
sufficient customers visiting their stalls.
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1. Problem statement

Farmers markets are an exciting and important fofrfree enterprise. Thegre important in
developing countries where the main sources ohfpgeduce are still farmers markets and other
small public markets. But what is the potential farmers markets for supporting sustainable
development? Currently, there is a dearth of infdram about farmers markets in developing
countries - their role, the rules of engagement #red impact on the community and the
economy. Most research is centered towards farmeaskets in developed countries. In
Malaysia, a number of farmers markets are operatingban areas which allow farmers to reach
urban consumers and offer fresh produRee to the role of urban farmers markets in Makaysi
an investigation of the characteristics and devaleqt of these markets is needed.

2. Objectives
The objectives of this paper are to:

= Assess the current state of the art of Satok Wekkearket and Payang Central market
= Explore the livelihoods potential of both marketsnh the vendors point of views

3. Procedures

Structured interviews were conducted to 335 vendofatok weekend market with permission
and support from the Kuching North City Hall autlies. Another 202 respondents were
interviewed in Payang Central market with permissand support from the Kuala Terengganu
City Council. To speed up the data collection,\a &aumerators were appointed as interviewers.
Interviewers read the questions exactly as thega@a on the survey questionnaire. The choice
of answers to the questions is often fixed (clasged) in advance, though a few open-ended
guestions were included within the structured wew. A structured interview standardizes the
order in which questions are asked of survey redpois, so the questions are always answered
within the same context. The data collected wedyaed using the statistical software, SPSS.
Analyses included descriptive analysis, correlaiand other statistical analyses.

4. Results

4.1 Demographic background

The profile of respondent characteristics is presgmn Table 1. Both market shows that the
respondents are dominated by female. Fifty-fourgest of the respondents are female in Satok
Weekend Market whereas 72% of respondents are éeéméhe Payang Central Market.



Table 1: Demographic background of Satok Weekend M&et and Payang Central Market

Satok Weekend Market

Payang Central Market

Demographic Frequency % Frequency %
Gender

Male 155 46.3 55 27.8
Female 180 53.7 143 72.2
Total 335 100.0 198 100.0
Age

20-30 50 14.9 33 16.6
31-40 82 24.5 65 32.6
41-50 108 32.2 64 32.2
51-60 75 22.4 22 11.1
60 and above 20 6.0 15 7.5
Education

Postgraduate 1 0.3 0 0.0
University degree 8 2.4 1 0.5
Diploma 13 3.9 3 15
High school 175 52.2 101 51.0
Primary 75 22 4 69 34.8
Others- Did not go to school 60 17.9 23 11.6
Others — certificate 3 0.9 1 0.5

The largest proportion of the respondents was énaife category of 31-40 and 41-50. In Satok
Weekend Market, 32% of the respondents fall underage of 41-50 and 25% fall under the age
of 31-40; whereas in Payang Central Market aboatshme percentage (32%) goes to both

categories.

About half of the respondents in both markets iatid that their highest level of education is
high school. The percentage of respondents whagesi level of education is primary school in
Satok Weekend Market is 22% and 35% in Payang @lelitarket. There are only few people
who completed higher education and diploma leveltapostgraduate level. The number of
respondents who did not go to school is about 18%atok Weekend Market and 12% in

Payang Central Market.



4.2 Current state of the art

In the Satok Weekend Market, 26% of the vendorgarely farmers while 21% are farmers and
vendors at the same time (Table 2). Apart fromrsgltheir own-grown products, they also sell
products that they get from other suppliers. Puvelydors can be divided into two groups; the
first group sells fresh agricultural products (26&6)d other group sells mixed products such as
food (dried food, baked food, prepared food andk#) and non agri-food products (e.qg.
souvenirs, books and clothing). Those who growrtben products can be divided into full time
or part time farmers. Sixty four per cent of thelairoed that they are full time farmers and 36%
considered themselves as part time farmers.

Table 2: Type Vendors and farmers

Satok Weekend Payang Central
Market Market

Frequency % Frequency %
Types of vendor
Farmer 87 26.0 2 1.0
Farmer and vendor 68 20.3 34 16.8
Vendor (Fruits, vegetables, flower/shrub/herb 86 25.7 75 37.1
and meat/fish/poultry)
Vendor (others) 94 28.0 91 45.1
Total 335 100.0 202 100.0
Type of farmer
Full-time farmer 99 63.9 34 94.4
Part-time farmer 56 36.1 2 5.6
Total 155 100.0 36 100.0

In Payang Central Market, only 1% are purely fasnand 17% are classified as farmers and
vendors. A total of 37% of the respondents are gendelling fresh agricultural products while
45% are selling other kinds of products. About 94Rtespondents identified themselves as full
time farmers and 6% are part time farmers.



4.3  Trading background

The reported product mix in both markets compridfeagriculture products, food and also non
agri- food products as stated in Table 3. In Stdekend Market, the market is dominated by
fresh agricultural products (72%) and food prodydi8%) whereas 10% of the product mix
comes from non agri-food products such as souvenirsks, clothing and others. The scenario
in Payang Central Market is different where mostdas reported that they sell agricultural
products (48%) followed by food (29%) and non dgaed products (23%) (Table 3).

Table 3: Product mix in Satok Weekend Market and Pgang Central Market

Satok Weekend Payang Central
Market Market
Group Type of products lequency % Frequency %
Agriculture Fruits 105 24.6 31 14.1
Vegetables 124 29.0 46 20.9
Flowers/shrubs/herbs 33 7.7 14 6.4
Meat, fish and poultry 45 10.5 13 5.9
Sub-total 307 71.9 104 47.3
Food Dried food 29 6.8 41 18.6
Baked good 27 6.3 13 5.9
Prepared food 13 3.0 4 1.8
Drinks 7 1.6 9 4.1
Sub-total 76 17.8 66 30.4
Non agri-food Souvenir products 24 5.6 35 15.9
Books/magazines/newspaper 6 1.4 3 1.4
Antique products 8 1.9 9 4.1
Others 6 1.4 2 0.9
Sub-total 44 10.3 50 22.3
Total 427 100.0 220 100.0

In Satok Weekend Market, most of the vendors (368pdrted that they had been in trading for
less than 5.1 years whereas about 33% of the veindar been selling in the market for 5.1 to 10
years. In Payang Central Market, 37% of the ventatsbeen participating in the market for 5.1
to 10 years, while (33%) reported that they hadhliesding for less than 5.1 years (Table 4).



Table 4: Vendors length of trading in Satok Weekendvarket and Payang Central Market

Satok Weekend Market Payang Central Market
Length of trading Frequency % Frequency %
Less than 5.1 116 34.9 65 32.5
5.1 to 10.0 109 32.8 73 36.5
10.1to 15.0 49 14.8 19 9.5
More than 15 58 17.5 43 21.5
332 100.0 200 100.0

In the case of Satok Weekend Market, the vendqasrted most of them (42%) travel less than
30 minutes from the market whereas 33% of themnege than 30 minutes up to 1 hour from
the market. In Payang Central Market, majority loé tvendors (86%) claimed the distance
between their houses to the market is less thaniBQte (Table 5).

Table 5: Distance of the market from vendors housm Satok Weekend Market and Payang
Central Market

Satok Weekend Market Payang Central Market
Distance Frequency % Frequency %
Less than 30 minutes 139 41.5 174 86.1
30 minutes to 1 hour 110 32.8 21 10.4
1-2 hours drive 54 16.1 7 35
More than 2 hours 32 9.6 0 0
Total 335 100.0 202 100.0




Table 6 presents the mode of transportation ofvérelors in both markets. In Satok Weekend
Market, most of the respondents have their owrsprart; 40% own a van or lorry and 38% own

a car. In another market, the figures demonstaaienilar pattern where the vendor own a van
or lorry and own a car show significant figuresL6% and 41%, respectively. Boat also another
mode of transportation available due to the masKetation by the river bank. Seven per cent of
the respondents travel to the market by water prams

Table 6: Vendors transportation in the case of SatoWeekend Market and Payang Central

Market

Satok Weekend Market Payang Central Market
Transport Frequency % Frequency %
Own transport - van/ lorry 135 40.3 32 15.9
Own transport — car 128 38.2 82 40.8
Chartered bus 5 15 23 11.4
Chartered van/ lorry 51 15.2 16 8.0
Motorcycle 14 4.2 28 13.9
Boat 0 0.0 14 7.0
Others 2 0.6 6 3.0
Total 335 100.0 201 100.0

4.4 Practice and operational aspects

As shown in Table 7, most of the vendor (87%) itoBaVeekend Market trade every weekend.
About 3 % of them trade everyday where over thekdags they trade in other places since
Satok Weekend Market only operates on weekendfowial this, the respondents were asked
about their satisfaction of the trading days. Ab8R% of respondents were satisfied with the
days of trading, while 17% are looking for more slay sell. In terms of trading time allowed,

83% agreed with the allocated time and 17% requiteck time.



Table 7: Trading frequency and opinion on the opertion period for Satok Weekend

Market and Payang Central Market

Satok Weekend Market

Payang Central Market

Trading frequency Frequency % Frequency %
Everyday 11 3.3 202 100.0
Every weekend 290 86.6 0 0.0
Every Saturday 11 3.3 0 0.0
Every Sunday 20 6.0 0 0.0
Others — irregular 3 0.9 0 0.0
Total 335 100.0 202 100.0
Current days of operation

Just right 274 81.8 202 100.0
More days needed 57 17.0 0 0.0
Less days needed 3 0.9 0 0.0
Others 1 0.3 0 0.0
Total 335 100.0 202 100.0
Current time of operation

Just right 278 83.2 202 100.0
More time needed 56 16.8 0 0
Less days needed 0 0 0 0
Total 334 100.0 202 100.0

In the case of Payang Central Market, all respotsdelaimed that they sell everyday. All of

them are satisfied with the trading days and ekiertitnes of operation.

The projected customers who visited the markestted in Table 8. Most of the vendors (29%)
in Satok Weekend Market claimed that around 210@&stomer visited their stall per day and
another 29% claimed that less than 20 customerg tortheir stall per day. The respondents had
been asked to identify how many tourists droppetheit stall and 57% stated that less than 20

tourists per day and 16% had between 21 to 50stsyper day.



Table 8: Number of customers and tourists visitinghe stalls per day in Satok Weekend
Market and Payang Central Market

Satok Weekend Market Payang Central Market

Number Frequency % Frequency %
Customers 55 16.4 158 78.2
Less than 20

21-50 98 29.3 37 18.3
51-100 97 29.0 1 5
More than 100 57 17.0 1 5
None 1 3 3 15
Do not know 27 8.1 2 1.0
Total 335 100.0 202 100.0
Tourists

Less than 20 191 57.0 163 80.7
21-50 55 16.4 32 15.8
51-100 29 8.7 1 5
More than 100 6 1.8 1 5
None 29 8.7 3 1.5
Do not know 25 7.5 2 1.0
Total 335 100.0 202 100.0

In Payang Central Market, 78% of the responderdasneld that less than 20 customers had
visited them per day while 18% of the respondeetgived between 21-50 customers per day.
About 81% of respondents also stated that less2Bawf the customers are tourists and 16% of
the respondents identified around 21 to 50 of tieamers are tourists.

5. Discussion

The demographic information revealed that theresaillea high number of female vendors in the
urban farmers markets studies. Both markets shbwlanumber of female participation in the
market. Payang Central Market indicated more thd¥% are female vendors while a slightly
lower figure of 54% are females in the Satok Weedk&farket. The difference is probably
because of the nature of the market. Payang Cehtasket is operating on a daily basis
therefore the participation of male are less. Wigeserally spend time in the market while the
husbands generally work in the farm or other jobsSatok Weekend Market, male participation
is a bit higher as compared to the other marketesine market only operates on weekends. The
males can hence patrticipate in the market for extcame. However, overall females still
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dominated the market. One of the possibilitiesus tb the market policy of giving priority to
single mothers.

In Satok Weekend Market, the age profile refleag@ad range of young and old generation with
25% of the vendors aged between 31 and 40, 30% heweeen 41 and 50 and 24% aged
between 51 and 60. This is important in ensuringtinaoous participation of vendors in the

market. In reference to the projected life birthpestancy in Malaysia, in 2007 the life

expectancy of males is 71.9 and females is 76.pdBment of Statistic Malaysia, 2009). The
age profile shows about the right balance of ag&ildution. This scenatrio is also reflected in the
case of Payang Central Market.

Both markets also show a good record of vendors kdwb been engaging in the market for
substantial periods of time. This shows that theketais providing them livelihoods for quite
some time. In Satok Weekend Market, about 17% e@ftndors had been loyally attached to the
market for more than 15 years and another 15% lemth irading for 10.1 to 15 years. The
number of new vendors (less than 5.1 years) théicgeated in the market is also healthy where
the number reaches up to 35%. Likewise in Payamgr@leMarket, 22% of the vendors had been
operating in the market for more than 15 years, 3i#h been trading for 5.1 to 10.0 years and
33% for 5.1 to 10 years.

In terms of education, both markets show that glpiahe vendors (more than 50%) completed
high school while more than 20% completed primanyosl. There is still evidence that some
vendors did not receive any formal education, W36 in Satok Weekend Market and 12% in
Payang Central Market not receiving formal educatithese data is consistent with the literacy
rate in Sarawak and Terengganu where the markets@ated. In Sarawak, literacy rate of 15 to
24 years old male and female in 1990 and 1997 aitlaw as compared to Terengganu (Table
9). In contrast, a study conducted in West Virgmiarmer's market in the US indicated that
majority of the vendors hold a high school diplof32%) and college graduate or doctoral
degree (31%) (Brown, Miller et al. 2007). The lavels of education in the Malaysian farmers
market may have implications in terms of commumngatvith the international tourists.

Table 9: Literacy rate of 15 to 24 of male and fenla in Sarawak and Terengganu for the
Year 1990 and 2007

Gender Male Female

1990 2007 1990 2007
Sarawak 97.1 98.0 92.2 98.6
Terengganu 98.8 99.1 97.1 99.2

Source: Manpower and Social Statistics Divisionp&ément of Statistics, Malaysia
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In terms of the current state of farmers markéis type of market vendors is the most debatable
issue in terms of defining what a farmers markeBifling (2006) in his articld~rom gate to
plate: Exploring the farmers’ market phenomernefined farmers markets as one in which
farmers, growers and producers from a local aregeesent in person to sell their own products
directly to the public. However, in developing ctes like Malaysia, established urban
farmer’'s market are mostly mixed farmers markete Vendors can be divided into four main
categories; farmer, farmer and vendor (farmer rggltheir own products and at the same time
selling agri-products from suppliers or friendsyriavendor (selling agriculture products from
supplier or friends) and other vendors (selling agni-products).

In the Satok weekend market, participation frommfars (farmer only, farmer and vendor)
reached 46% whereas in the other market, farmersoaly 18%. However agri-vendors in
Payang Central Market reached up to 37% while enother market its is only 26%. The types
of products range from agricultural products, foadd non agri-products. The agriculture
commodity that is mostly sold by the vendors isetagles followed by fruits. In Satok, 29% of
the stalls sell vegetables and 25% sell fruitsthie other market, 21% offered vegetables and
14% offered fruits. Dried food is another major got offered in Payang Market with quite a
significant percentage (19%) whereas in Satok Weetkéarket, the proportion is only only 7%.

In Satok Weekend Market, the distance of the mafk@nh the vendors’ house is varied.

However it seems that more farmers are far fronrmtlaeket. This is normal as most agriculture
land is pushed to the inner zones as the city dpr&ut of the 155 vendors who claimed to be
farmers (farmer and farmer & vendor), 44% said thay to travel more than one hour to the
market and 36% claimed they need to travel betv@@eminutes to one hour. This is in contrast
with Payang Central Market where most vendors wiedamers live only less than 30 minutes
from the market (Table 10). This is due to the skavan sprawl as compared to Kuching.
Kuching City indeed developed very aggressively sinde the city is very big it is divided into

North and South city council. Whereas in Kuala figganu, there are still a lot of agricultural
lands in the peripheral area, close to city.

Table 10: Distance of the market from the vendor'siouse to Satok Weekend Market and
Payang Central Market

Satok Weekend Market Payang Central Market

Number Frequency % Frequency %
Less than 30 minutes 31 20.6 23 63.9
30 minutes to 1 hour 55 35.5 8 22.2
1-2 hours drive 41 26.5 5 13.9
more than 2 hours 27 17.4 0 0.0
Total 155 100.0 36 100.0
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Both markets show that most of the vendors havie dlnn transport. In Satok Weekend Market,
40% owned van or lorry and 38% owned a car whareBayang Central Market, 16% owned a
van or lorry and 41% owned a car. This showed plaaking is neeeded for both vendors’ and
consumers vehicles.

In regards to operational aspects, the Satok Wekekkrket and the Payang Central Market are
different in nature. Satok Weekend Markets onlyrafssl on weekends. Majority of the vendors
participated every weekend and only less that 10#%eovendors either participated on Saturday
or Sunday only. About 17% of vendors expressedr tbpinion that the market should be
operated for more days and about 17% also wantedat® more time within the day of
operation. The market operates on Saturday aftesi@md close on Sunday afternoons. In
Payang Central Market, the market is open daily alidrespondents claimed that they
participated everyday. They are satisfied withdhg of operation and current time operation.

The sustainability of the market partly dependstloe customer - on the simple supply and
demand concept. These two markets have differaentation, therefore the distribution of
customers visiting the stall is also different. $atok Weekend Market, 29% of the vendors
claimed that between 21 and 50 customers visited gtall per day and another 29% claimed
that they have between 51 and 100 customers per blaiayang Central Market on the other
hand, most of the vendors (78%) claimed that Iras 20 customers visited their stall per day
and 18% claimed that 21 to 50 customers visitethtber day. The possible reason is because
most of the customer will wait for the weekend tg the market in Kuching and in Kuala
Terengganu customers can go anytime throughoutvéie®. Therefore the type of customers in
each market is different.

Conclusions

The study found out that here are two distinct sypEurban farmers market in Malaysia - the
structured and non-structured market. The natuthesfe market influences the time of operation
of the market and also the type of vendors. Sata@ek®nd Market is a non-structured market
and occupies parking space in between buildinge ©uthat, it can only operate after office
hours on Saturday till Sunday afternoon. After thimish by Sunday afternoon, the place will be
cleaned by the Local Authority. From the surveys tiype of market shows a high number of
farmer participants where during weekdays they wortheir farm. Therefore, on the weekend
they bring their products to the city to be sold. iA Payang Central Market, the local authority
has to accommodate the farmers to participateemtarket by offering special zones for them in
the market. They only have to pay the stall whenéwey come to trade and they do not have to
come everyday. Those farmers who rent the stath@atmarket for everyday, need to fully
participate in the market by making their own agements.

Another particularly interesting finding is the km mix. While in a developed countries such
as the USA, UK or Australia farmers markets onlyéhéarmers as vendors, the urban markets
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such as Satok Weekend Market and the Payang Cémdraket had a mix of vendors for many
decades. The mix of vendors help the market susviweger and creates a bigger crowd. This
type of mixed product farmers market is probablyensuited to developing countries than pure
farmers markets, because one scale economiessmthalattraction of the farmers markets as a
source of a diverse range of product. The farmeasket concept has become like a one stop
centre for the consumers to buy goods. Tourists ladse the opportunity to visit the market and
buy souvenirs or indigenous products to bring home.

Finally the results of the study showed that fasnerarkets have the potential of providing
livelihood for vendors in the case studies areMalaysia. Their loyalty to the market proves
that the vendors earn at least a decent incomeake ithem continue selling in the market. There
is also enough customers supporting farmers iretbdsan farmers markets.
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